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Welcome
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Panelists

 Paul Miser, Emerging Technologies Consultant and Social Marketing Strategist for VML

 Jonathan Maus, Publisher/Editor‐in‐chief, BikePortland.org

 Bryan Goebel, Streetsblog, San Francisco

 Sarah Stuart, Campaign Director, Bicycle Coalition of Greater Philadelphia 

 Questions / Discussion
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Agenda



Social Media
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By the Numbers

400 Million 
people on Facebook  

Facebook serves 260 Billion 
page view

s every m
onth

2.5 Billion Photos uploaded 
to Facebook every month…

Flickr hosts 4 billion every year
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Twitter serves over 50 Million Tweets every day

In the US, 82% of online 
users watch videos On the Internet, there are 

234 Million websites,
126 Million blogs and 

1.73 Billion usersworldwide
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Tag Cloud
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Courtesy of Mullen



Creating a Winning Strategy
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LIVESTRONG 
Blog

(Social Media 
Hub)

LIVESTRONG 
Outreach

(Key Influence)

LIVESTRONG
Social Sharing

(Social 
Distribution)

Event / Giving / Volunteerism
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Tom’s of Maine 
Blog

(Social Media 
Hub)

Tom’s of Maine
Outreach

(Key Influence)

Tom’s of Maine
Social Sharing

(Social 
Distribution)



Contact Me
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Thank You


